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Why Partnership Brand Marketing Makes Sense (and Makes
Both Brands More Money)

As consumers, we know what we like. And we

know what we want. We surround ourselves

with a select group of brands that encompass

and define who we are and—of equal

importance—define our lifestyles.

People place a great importance on style,

fashion, performance, sports, luxury, the

outdoors, family, convenience, price, and other

factors that make up their everyday lifestyle

patterns. Much can be said that the brands to

which we gravitate (and trust) are the very

brands we rely on to deliver promises and benefits. And when the brands deliver, we want

more. In fact, we are open to experiencing new products and services, new brand extensions,

and new opportunities from the companies and brands we believe in.

And that is where partnership brand marketing comes in.

By bringing two or more companies together

to create value, we not only enhance the

customer buying process, but we also

enhance the benefits of the partnering

brands as well.

For a true strategic partnership brand

marketing program to work, both brands

must complement each other and deliver

similar customer profiles. Even more

importantly, the partnership must sit within the lifestyle and user experience of the

customer.

To create such a program, businesses must have a sound strategy and planning. There needs

Sign up for Free Access

Your Free Membership Includes:
FREE access to all articles
FREE community forum use
FREE weekly newsletters

we respect your privacy.

Get Social with MarketingProfs

MarketingProfs on
Facebook

Home Marketing Resources Online Seminars Events Research Store PRO Members Forum Blog Jobs University

Share
10

http://www.marketingprofs.com/login/login_main.asp
http://www.marketingprofs.com/about
http://www.marketingprofs.com/membership
http://www.marketingprofs.com/membership
http://www.mpdailyfix.com/
http://www.marketingprofs.com/topic/all/marketing-smarts
http://www.mpdailyfix.com/blog-archives/
http://www.marketingprofs.com/syndication/
http://www.mpdailyfix.com/author/gregory-j-pollack
http://xads.zedo.com/ads2/c?a=1212365;x=2333;g=172;c=647000006,647000006;i=0;n=647;s=1;1=20;2=1;tg=1354136913;vr=1;m=495;w=6;u=A8eJUF1MliwyRR4tFw4OWbqa~102512;z=0.43424487929172884;ainfo=;k=http://members.marketingprofs.com/hapinterest?adref=hapinkit&utm_source=mpsite&utm_medium=banner&utm_campaign=basic&utm_term=socmedia&utm_content=kit
http://www.mpdailyfix.com/wp-content/uploads/2012/11/bigstock-Growing-With-Teamwork-4188106-e1353195646931.jpg
https://twitter.com/intent/tweet?original_referer=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&text=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20(and%20Makes%20Both%20Brands%20More%20Money)%20%7C%20MarketingProfs%20Daily%20Fix%20Blog&tw_p=tweetbutton&url=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&via=marketingprofs
https://twitter.com/intent/tweet?original_referer=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&text=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20(and%20Makes%20Both%20Brands%20More%20Money)%20%7C%20MarketingProfs%20Daily%20Fix%20Blog&tw_p=tweetbutton&url=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&via=marketingprofs
https://twitter.com/intent/tweet?original_referer=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&text=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20(and%20Makes%20Both%20Brands%20More%20Money)%20%7C%20MarketingProfs%20Daily%20Fix%20Blog&tw_p=tweetbutton&url=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&via=marketingprofs
http://twitter.com/search?q=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F
http://www.marketingprofs.com/about/privacy
https://www.facebook.com/marketingprofs
https://twitter.com/MarketingProfs
http://www.linkedin.com/company/marketing-profs
http://www.slideshare.net/mprofs
http://instagram.com/marketingprofs
http://pinterest.com/marketingprofs/
https://plus.google.com/100086009540700301667/posts
http://www.youtube.com/user/marketingprofs
http://www.facebook.com/marketingprofs
http://www.facebook.com/marketingprofs
http://www.facebook.com/marketingprofs
http://xads.zedo.com/ads2/c?a=974707;x=3613;g=172;c=647000017,647000017;i=0;n=647;s=2;1=20;2=1;tg=1354136913;vr=1;m=495;w=6;u=A8eJUF1MliwyRR4tFw4OWbqa~102512;z=0.287896235580845;ainfo=;k=http://www.marketingprofs.com/cs/mobile.asp?adref=samobile
http://www.marketingprofs.com/
http://www.marketingprofs.com/
http://www.marketingprofs.com/marketing/library
http://www.marketingprofs.com/marketing/library
http://www.marketingprofs.com/marketing/online-seminars
http://www.marketingprofs.com/marketing/online-seminars
http://www.marketingprofs.com/events
http://www.marketingprofs.com/events
http://www.marketingprofs.com/marketing/research
http://www.marketingprofs.com/marketing/research
http://www.marketingprofs.com/store/
http://www.marketingprofs.com/store/
http://www.marketingprofs.com/members/
http://www.marketingprofs.com/members/
http://www.marketingprofs.com/ea
http://www.marketingprofs.com/ea
http://www.mpdailyfix.com/
http://www.mpdailyfix.com/
http://www.marketingprofs.com/jobbank/
http://www.marketingprofs.com/jobbank/
http://www.marketingprofsu.com/
http://www.marketingprofsu.com/
javascript:void(0);


Why Partnership Brand Marketing Makes Sense (and Makes Both Brands More Money) | MarketingProfs Daily Fix Blog

http://www.mpdailyfix.com/why-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money/[11/28/2012 1:08:43 PM]

to be a clear understanding of what each brand and company could bring to the partnership

and how to create “the new frontier.”

What Do We Mean by the New Frontier?

The program must have a built-in opportunity to reach new customers in new markets,

industries, and channels with new products. Plus, the program must provide something new

for the customer to experience. The end goal creates a competitive advantage for the

participating companies and brands, and it offers an opportunity to further differentiate them

from the competition.

Though that goal is a lofty challenge, it can be accomplished by bringing together brands that

fit and make sense to the customer while creating a stronger lifestyle connection and

emotional relationship for that same customer. By forming an alliance with the single goal of

cross-marketing, cross-merchandising, and cross-branding each business in a number of new

and alternative channels of distribution, partnerships have the potential to evolve in new

areas and gain new audiences.

It’s crucial to identify the right partner companies and brands for aligning company and

customer profiles that will ultimately shape a company’s brand positioning and overall image.

Another important component is to create a brand asset list for the company, showcasing

tangible and intangible assets that would be of value to partner companies.

Understanding the strategic value in creating such partnerships can then enhance the overall

brand and company portfolio, and provide increased benefits to the customer, consumer, and

end user.

An Example of Partnership Brand Marketing

As an example, we recently created a Partnership Brand

Marketing and Channel Innovation program for Dole

Packaged Foods, which identified a new industry and

channel in which to gain distribution for the Dole brand

and its new innovative fruit snacks portfolio—all within a

retail sales category in which it does not compete.

We identified the movie theater industry channel for

Dole, achieving a 10-week test market program within a

global industry leading top three movie theater chain. The

program was designed to introduce a new product Dole

Real Fruit Bites to a leading global movie theater chain as

a healthier snacking alternative to enhance the consumer

experience. The program successfully resulted in

penetration within three regions throughout the country.

The ability to think creatively and open new channels to blend customer demographics allows

for great lifestyle brands to come together and create significant new value for each partner

company. Companies and brands aligned together significantly benefit from new strategic

alliance opportunities—delivering more potential customers in channels and business

industries where each does not compete and tapping into each partners’ existing marketing

programs.

In today’s economic climate, cost reduction strategies can breed opportunities. Leveraging
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two strategic partners’ assets can drive growth cost-effectively. By enhancing value,

partnership brand marketing programs generate revenue growth for both partners, open new

channels of distribution, share both partners’ budgets cost-efficiently, and create more

integration and more marketing fusion.

And who doesn’t want that?

Share and Enjoy:

            

Tags: Innovation, Marketing, Strategy and Tactics

Leave a Reply

 Name (required)

 Mail (will not be published) (required)

 Website

 CAPTCHA Code

Login to Daily Fix  |  Contact the Editor  |  RSS/XML  |  Advertising

Copyright 2006-2012 © Marketing Profs, LLC   |  User Agreement  |  Privacy

http://www.marketingprofs.com/marketing/library/
http://www.marketingprofsu.com/
http://www.marketingprofs.com/marketing/library/daily
http://www.marketingprofs.com/marketing/library/articles
http://www.marketingprofs.com/marketing/library/casestudies
http://www.marketingprofs.com/marketing/library/seminars
http://www.marketingprofs.com/marketing/library/toolbox
http://www.marketingprofs.com/video
http://www.marketingprofs.com/newsletters/marketing
http://www.marketingprofs.com/cs/mobile.asp
http://www.marketingprofs.com/ea/
http://www.marketingprofs.com/events/
http://www.marketingprofs.com/ea/
http://www.mpdailyfix.com/
http://www.marketingprofs.com/membership/individual.asp
http://www.marketingprofs.com/about/
http://www.marketingprofs.com/about
http://www.marketingprofs.com/about/article_submissions.asp
http://www.marketingprofs.com/cmp/23/affiliates/?adref=cmdfaff
http://www.marketingprofs.com/about/adproducts.asp
http://www.marketingprofs.com/cs/licensing.asp
http://www.marketingprofs.com/syndication/
http://www.marketingprofs.com/about/privacy.asp
http://www.marketingprofs.com/about/contact
http://www.marketingprofs.com/marketing/library/1/advertising
http://www.marketingprofs.com/marketing/library/4/brand-management
http://www.marketingprofs.com/marketing/library/7/career-management
http://www.marketingprofs.com/marketing/library/9/customer-behavior
http://www.marketingprofs.com/marketing/library/12/customer-relationships
http://www.marketingprofs.com/marketing/library/17/email-marketing
http://www.marketingprofs.com/marketing/library/21/general-management
http://www.marketingprofs.com/marketing/library/19/graphic-design
http://www.marketingprofs.com/marketing/library/27/market-research
http://www.marketingprofs.com/marketing/library/30/metrics-roi
http://www.marketingprofs.com/marketing/library/34/non-profit
http://www.marketingprofs.com/marketing/library/35/pricing
http://www.marketingprofs.com/marketing/library/37/public-relations
http://www.marketingprofs.com/marketing/library/38/sales
http://www.marketingprofs.com/marketing/library/42/search-engine-marketing
http://www.marketingprofs.com/marketing/library/45/segmentation
http://www.marketingprofs.com/marketing/library/100/social-media
http://www.marketingprofs.com/marketing/library/49/strategy
http://www.marketingprofs.com/marketing/library/57/web-sites
http://www.marketingprofs.com/marketing/library/63/word-of-mouth
http://www.marketingprofs.com/marketing/library/64/writing
http://www.marketingprofs.com/topic/all
http://www.marketingprofs.com/marketing/library/
http://www.mpdailyfix.com/20-questions-to-ask-yourself-before-adding-social-media-to-your-marketing/
https://www.marketingprofs.com/login/join.asp?cmp=mpdfix?adref=dftregbar&utm_source=dailyfix&utm_medium=link&utm_campaign=basic&utm_content=kit
http://www.mpdailyfix.com/tag/innovation/
http://www.mpdailyfix.com/tag/marketing/
http://www.mpdailyfix.com/tag/strategy-and-tactics/
javascript:void(0);
http://www.mpdailyfix.com/wp-admin
mailto:ann@marketingprofs.com?Subject=Daily Fix
http://www.marketingprofs.com/syndication/
mailto:jim@marketingprofs.com
http://www.marketingprofs.com/
http://www.marketingprofs.com/about/t_c.asp
http://www.marketingprofs.com/about/privacy.asp
mailto:?subject=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29&body=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F
http://twitter.com/home?status=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29%20-%20http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F
http://digg.com/submit?phase=2&url=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&title=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29&bodytext=As%20consumers%2C%20we%20know%20what%20we%20like.%20And%20we%20know%20what%20we%20want.%20We%20surround%20ourselves%20with%20a%20select%20group%20of%20brands%20that%20encompass%20and%20define%20who%20we%20are%20and---of%20equal%20importance---define%20our%20lifestyles.%0D%0A%0D%0APeople%20place%20a%20great%20importance%20on%20style%2C%20fas
http://www.linkedin.com/shareArticle?mini=true&url=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&title=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29&source=MarketingProfs+Daily+Fix+Blog+Opinions.+Commentary.+News.&summary=As%20consumers%2C%20we%20know%20what%20we%20like.%20And%20we%20know%20what%20we%20want.%20We%20surround%20ourselves%20with%20a%20select%20group%20of%20brands%20that%20encompass%20and%20define%20who%20we%20are%20and---of%20equal%20importance---define%20our%20lifestyles.%0D%0A%0D%0APeople%20place%20a%20great%20importance%20on%20style%2C%20fas
http://www.stumbleupon.com/submit?url=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&title=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29
http://buzz.yahoo.com/submit/?submitUrl=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&submitHeadline=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29&submitSummary=As%20consumers%2C%20we%20know%20what%20we%20like.%20And%20we%20know%20what%20we%20want.%20We%20surround%20ourselves%20with%20a%20select%20group%20of%20brands%20that%20encompass%20and%20define%20who%20we%20are%20and---of%20equal%20importance---define%20our%20lifestyles.%0D%0A%0D%0APeople%20place%20a%20great%20importance%20on%20style%2C%20fas&submitCategory=science&submitAssetType=text
http://sphinn.com/index.php?c=post&m=submit&link=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F
http://www.facebook.com/share.php?u=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&t=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29
http://delicious.com/post?url=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&title=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29&notes=As%20consumers%2C%20we%20know%20what%20we%20like.%20And%20we%20know%20what%20we%20want.%20We%20surround%20ourselves%20with%20a%20select%20group%20of%20brands%20that%20encompass%20and%20define%20who%20we%20are%20and---of%20equal%20importance---define%20our%20lifestyles.%0D%0A%0D%0APeople%20place%20a%20great%20importance%20on%20style%2C%20fas
javascript:AddToFavorites();
http://posterous.com/share?linkto=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&title=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29&selection=As%20consumers%2C%20we%20know%20what%20we%20like.%20And%20we%20know%20what%20we%20want.%20We%20surround%20ourselves%20with%20a%20select%20group%20of%20brands%20that%20encompass%20and%20define%20who%20we%20are%20and---of%20equal%20importance---define%20our%20lifestyles.%0D%0A%0D%0APeople%20place%20a%20great%20importance%20on%20style%2C%20fas
http://www.friendfeed.com/share?title=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29&link=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F
http://www.google.com/bookmarks/mark?op=edit&bkmk=http%3A%2F%2Fwww.mpdailyfix.com%2Fwhy-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money%2F&title=Why%20Partnership%20Brand%20Marketing%20Makes%20Sense%20%28and%20Makes%20Both%20Brands%20More%20Money%29&annotation=As%20consumers%2C%20we%20know%20what%20we%20like.%20And%20we%20know%20what%20we%20want.%20We%20surround%20ourselves%20with%20a%20select%20group%20of%20brands%20that%20encompass%20and%20define%20who%20we%20are%20and---of%20equal%20importance---define%20our%20lifestyles.%0D%0A%0D%0APeople%20place%20a%20great%20importance%20on%20style%2C%20fas


Why Partnership Brand Marketing Makes Sense (and Makes Both Brands More Money) | MarketingProfs Daily Fix Blog

http://www.mpdailyfix.com/why-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money/[11/28/2012 1:08:43 PM]

 
 

http://www.bbbonline.org/cks.asp?id=1071026154657123

	mpdailyfix.com
	Why Partnership Brand Marketing Makes Sense (and Makes Both Brands More Money) | MarketingProfs Daily Fix Blog


	RoLWJyYW5kcy1tb3JlLW1vbmV5LwA=: 
	form3: 
	s: 
	input4: 


	0yNT9BY3JvYmF0V2ViQ2FwVElEMwA=: 
	form0: 
	lsd: AVr48olV
	href: http://www.mpdailyfix.com/why-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money/
	action: like
	nobootload: 
	iframe_referer: http://www.mpdailyfix.com/why-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money/
	ref: 
	button0: 
	lsd_(1): AVr48olV
	href_(1): http://www.mpdailyfix.com/why-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money/
	action_(1): like
	nobootload_(1): 
	iframe_referer_(1): http://www.mpdailyfix.com/why-partnership-brand-marketing-makes-sense-and-makes-both-brands-more-money/
	ref_(1): 


	RoLWJyYW5kcy1tb3JlLW1vbmV5LwA=: 
	form5: 
	e: you@company.com
	btnsignup: 
	submit: 
	author: 
	email: 
	url: 
	comment: 
	captcha_code: 


	xzZT9BY3JvYmF0V2ViQ2FwVElENAA=: 
	input0: 



