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factors that make up their everyday lifestyle
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patterns. Much can be said that the brands to - V arketingProfs

which we gravitate (and trust) are the very

brands we rely on to deliver promises and benefits. And when the brands deliver, we want
more. In fact, we are open to experiencing new products and services, new brand extensions,
and new opportunities from the companies and brands we believe in.

And that is where partnership brand marketing comes in.

By bringing two or more companies together
to create value, we not only enhance the

customer buying process, but we also

enhance the benefits of the partnering
brands as well.

For a true strategic partnership brand
marketing program to work, both brands
must complement each other and deliver '
similar customer profiles. Even more oa

I8
importantly, the partnership must sit within the lifestyle and user experience of the

customer.

To create such a program, businesses must have a sound strategy and planning. There needs
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Though that goal is a lofty challenge, it can be accomplished by bringing together brands that
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Understanding the strategic value in creating such partnerships can then enhance the overall
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experience. The program successfully resulted in
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The ability to think creatively and open new channels to blend customer demographics allows
for great lifestyle brands to come together and create significant new value for each partner
company. Companies and brands aligned together significantly benefit from new strategic
alliance opportunities—delivering more potential customers in channels and business
industries where each does not compete and tapping into each partners’ existing marketing
programs.

In today’s economic climate, cost reduction strategies can breed opportunities. Leveraging
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two strategic partners’ assets can drive growth cost-effectively. By enhancing value,
partnership brand marketing programs generate revenue growth for both partners, open new
channels of distribution, share both partners’ budgets cost-efficiently, and create more
integration and more marketing fusion.

And who doesn’t want that?
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