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Owners and managers just like you are already using Merchant Centric to get more customers.

Nightlife Automotive Repair Salons and Spas

Our Team Recelve Expert Support

The Merchant Centric team has been working with businesses in the realm of the internet and
online marketing for over a decade. The co-founders started the company with their own money
and built it by helping local businesses increase revenue. As the company evolved, they were able S u p p ﬂ rt Yﬂ' u c a n c ﬂ u n t 0 n
to attract talented people to join their mission and share their passion for helping businesses,

building strong trusting relationships, and holding themselves to high standards.

We serve local businesses, franchises and corporations by providing customized products and
services that solve real problems. We partner with you to learn what matters most to your 1ce and Repair Retail

Board & Advisors business and provide you with the expert support needed to increase revenue.
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Creative & Inspirational

Merchant Centric Brand Essence
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The Introductions.

Road Map — Discovery and Exploration.
The Vision — Setting It All Up.

The Brand Essence.

The Powerful Heartbeat.

Defining The Brand.

Brand Platformes.

The Vision Again -- Brand Positioning.
Sample Elevator Pitch — A Dialogue In The Making.
Next Steps — Where Do We Go From Here.
Putting It All Together.
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International
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We Gonnet
your Busines

Insightful.



Someone once told me

You never know how

you are
ntil being strong is
the only choice
you have!
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Insight. Realationship. Trust. Integrity. Believability.
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Jlccess Story

Trust. Partnership. Integrity. Responsive. True. Real. INSIGHT.

't’s Time For A Game Changing Moment.

it’s Time For A Name Change
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It's been said that C
are doing is telling y

onsultants borrow your watch to tell you what time it is...what we
ou the correct time.
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jata Analytics

Who Wants This?

| can do without this. No one really understands it anyway.

Februari March Aprile Meli Juni Juli
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~We're turning Data A'ﬁ'aly'
INSIGHT. :
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And we're turning insight into
something you just gotta have...

And we’re shifting everything we do into one thing. One simple thing. INSIGHT!

N/

We were Merchant Centric.
We are now?
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INSIGRHT

We Uncover Insight

INSIGRHT

We Leverage Insight

INSIGRHT

We Deliver Insight



There is a difference between the two. There is a whole world of difference.
We are the “ah ha” light bulb. And we spark new meaning to the Insight we uncover.

The Gurious Difference

INSIGHT...is seeing things through a looking-
glass. We are shining a spotlight on what we
uncover. We are illumination to the companies
we work with. Plain and simple, you have the
general ability to understand the nature of
things. It's specific. And Focused. And Singular.
't’s a clear understanding.

INSIGHTS...gives us the sense of gravitating
toward marketing research. It's more general

S
: : I ; Hx‘!;‘x“& ‘ 1441
and wide-reaching. It’s simply more than one. ﬁ;& "K?x\.\\\"\'
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Visualize Brand Essence

Brand Features
Tangible Benefits
Emotional Benefits
Customer Values
Personality
Heartbeat

16 Inspirational Design

Brand Pillars Brand Positioning
Ownable Clear Position
Sustainable Marketplace Advantage
Leverageable Point of Differentiation
Extendable

Partnership Brand Management — Proprietary and Confidential
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your Busine

INSIGHT.
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N How We Stan~ Out.

: How\NeDefme Ourselves. What Makes Us Different.
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For businesses of all sizes that need to gain insight to how their customers’ experiences can
Increase revenue, Merchant Centric, with a simple and knowledgeable approach, and a reliable
and trusting connection with the businesses it works with, Is the spotlight, gateway, and bridge to
driving sales and growth by providing tools that deliver authentic consumer feedback,
engagement and actionable intelligence that serves as a translator and transformer to
meaningful and real solutions these companies can understand, use and benefit from.
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The first question can be altered to accommodate the situation... Such as; "Do you know that negative online reviews are one of the most powerful management and marketing tools available to a
management team?” "Do you actively monitor your online reviews? If so, do you know what it really tells you? If not, do you know what hidden treasures your customers want you to know?”

Inspirational Design
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The umbrelia Pitch

“Are you getting all of the “real” information from your online reviews? Did you know that there are hidden treasures of unspoken information each company’s online reviews”? We provide a
spotlight to help our clients drive revenue by delivering actionable intelligence and insight that serves as a translator to meaningful and real solutions from authentic online consumer feedback.”

'(?,:..,- e

Partnership Brand Management — Proprietary and Confidential
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The umbrelia Pitch

MC Increases revenue for businesses through enhanced customer engagement and by shining a spotlight on vast
amounts of consumer feedback to deliver insight and actionable intelligence.
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Ready to mpress:

't’s kinda like the elevator pitch of your new vision.
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So what do you do? What's that? Can you tell me more? | think | am starting to get it!
We're in the business of Insight. We t’s all about uncovering insight and Sure. We essentially shine a spotlight to t’s really quite simple. We can find out
deliver the “ah ha” light bulb moment oroviding insight to the companies we oroviding Insight on how you can grow Insight into how consumers think and feel

to companies we work with. work with_ It’s like we illuminate and and build your business to what matters about your company which helps you
leverage the insight to help companies. most to your customers. solve issues and find new opportunities so

that you can expand your business
significantly. And who doesn’t want that?
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